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Yuwanoecvka 1. B.
CyMcCbKUii epKaBHUI YHIBEPCUTET

OCOBJIMBOCTI ®YHKIHIOHYBAHHSA CJIOTAHA TA ®PASU-BIAJTYHHSA

(HA MTPUKJIAAI BPEHAIB KABH)

Y emammi euxnadeno pezynomamu ananizy croeana ma ¢pasu-6ionynns. Hasedeno ix eusna-
yeHHsi, Icmopiio 00caiodcenb y ainesicmuyi i ocoonusocmi euxopucmants. Ilpoeedeno nopiemsino-
HULL QHAI3 CLO2AHIE T (hpa3-8i0yHb, UA6IEeHO IX munu. Busnaueno iinegicmuyri Xapakmepucmuxu
i cmunicmuyni incmpymenmu y hopmyeanni ciozanis i (ppaz-eionyns. Hasedeno npukiadu koneep-
2eHYil 6epOANLHUX | GI3YANBHUX eleMeHMi6 MO8U OPEeHIY 6 CLO2AHAX | PPa3ax-GiOYHHIX.

Knrouosi cnosa: openo, mosa bpendy, 6epbanvha audeHmuxa, cioeam, Ppasa-eioayHHs, J1iHe6ic-

MUYHI IHCIMPYMEHMU.

IocranoBka mpo6aemu. ChorogHi Bce OLIBII
aKTyaJIbHAMHE CTAIOTh JOCIIKCHHS, 110 TIOB’ SI3yI0Th
HeBepOalbHYy CEMIOTHKY W JIHIBICTUKY B paMKax
Teopii koMyHikarii. KoMyHikaris Bxe cripuiiMaeThCst
SK €JIHICTh B3a€MOJIIOYUX 1 B3aEMOJIOTIOBHIOKOUHMX
BepOaJIbHUX 1 HeBEepOATLHIX KOMITOHEHTIB [9, c. 17].
Crocib, y skl OpeHI CIIIKY€EThCS 3 ayIUTOPI€I0, €
MOBOIO OpeHIy, HOro alaeHTHKa — CHCTEMOIO Bep-
OabHUX 1 HEeBepOAJbHUX CHUMBOIIB, SIKI BUKOPHC-
TOBYIOTBCS [UIsl KOMYyHiKalii CyTHOCTI W LIHHOCTEH
OpeHy.

BuOip crnoxuBadiB 4acTo 3ajeKHTh HE BIJ
MONEPEAHLOTO JOCBIMYy ab0 3HaHB MPO TOBAPU U
MOCITYTH, a BiJi KOHKPETHUX CEMAHTUYHUX BIIACTH-
BOCTEH MOBH, SIKa OIMHUCYE SKOCTI, 10 MPUTAMaHHI
ToBapaM 4M mociyraMm. BepOanpHa aiineHTHKa
BXJIMBA JUIsl CIIOKMBAYiB SIK 3aci0 CHPUUHATTS,
3aramM’siTOBYBaHHsI Ta MOEIHAHHS CIIIiB 13 OpeH1aMu.
Sk mpukiaza, ciorand Ta Gpasu-BiITYHHS OpeHIIB
kaBu: We proudly serve (Starbucks), Good to the last
drop! (Maxwell House Coffee), Espress yourself
(Lavazza) a6o Don't go gentle (Iron bean coffee),
Wake the hell up! (Utica coffee roasting co.), Coffee
to die for (Deadly grounds coffee) — moBoasATS, 1110
OpeHau, BTUJICHI B CJIOBAaX, MAalOTh CBOIO 1HIHMBIIY-
aJIbHICTD, CTHJIb 1 IIHHOCTI.

VYCmimHICTh 1 KOHKYPEHTOCIIPOMOXKHICTE OpeHy
TIEBHOKD MIPOI0 3aJIS)KUTh BijJl MOBH, SIKOKO BiH CITiJI-
KYyETbCs 31 CBO€I IUILOBOK aymutopiero. [Ipore
caMe JIIHTBICTHYHI XapaKTePUCTHKH eJIEMEHTIB MOBU
OpeHy He € TOCTAaTHBO JTOCIHIHKEHUMH.

AHaJi3 ocTaHHIX JaocaigkeHb i myOsaikauii.
VY miHrBiCTHYHMX CTYHisAX (pa3a-BiAJyHHS Ta CIIOTaH
JIOCIIIJPKEHO B pOOOTaxX TaKWX JIIHIBICTIB, sk T. bes-
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yria, FO. bepranceka, 1. bimrok, JI. Bep0a, 1. T'opo-
nernpka, O. JmitpieB, X. Kadranmxues, H. Kosa-
nenko, 1. Mopo3zoBa, O. Jlemenko, . Jlancancoka
(Jana Lapsanska), I. HeroBoposa, H. Pesa, H. Vii-
tina, O. XpymkoBa i iHIIi.

IlocranoBka 3aBaaHHs. bidgbmmicTes JiHTBIiC-
TiB 00’€Hy€e cioraH i ¢pa3y-BiTyHHS il OXHUM
BH3HAYCHHSM, 1[0, HA HAIIy TYMKY, HE € MPaBUIIb-
HUM. Takok HEMa€ YiTKOTO MO3UIIOHYBaHHS (pa3u-
BIJUIYHHS Ta CJIOraHa B CHCTEMI OpeH]I-KOMYHIKaIlii.
MeTor0 NOCHiIKEeHHS € TIPOBEACHHS TOPIBHSUIEHOTO
aHai3y cioraHiB i Gpa3-BiIIyHb, BUSBICHHS BiAMIH-
HOCTeH 1X (pyHKI[IOHYBaHHs I cUCTeMaTH3allisi Bep-
0anbHMX 1 HeBepOAJIbHUX IHCTPYMEHTIB, IO BHKO-
PHUCTOBYIOTHCS JUIA iX (hOpPMYBaHHS.

Buxkaan ocHoBHoro marepiany. ®paza-BiamyHHs
(tagline) Ta crnoran (slogan) o0’emHaHi UISI BHUKO-
HaHHS IIEBHOI MapKEeTUHTOBO1 (PYyHKIIIT, MpoTe mocima-
10Th Pi3Hi Mo3uIii B Open-KoMyHikalii. Ix ¢pyHKIiero
€ TIPUBEPHEHHS yBark CIIOKMBAYiB Ta alleIIOBaHHS 10
MOYYTTiB, a METOIO — BiOOpaskeHHs CyTHOCTI i (iso-
coii OpeH Iy MOBOIO 1ILOTO OpEHTY.

3 JMHTBICTHYHOI TEPCIEKTHBH (Ppa3y-BilTyHHS
Ta CIIOTAH MOYKHA BBAYKATH TEKCTAMH MAJIOTO YKaHPY,
OCKIIbKM 1M BJTACTHBI HEBEIUKUI TEKCTOBHUN PO3-
Mip, JaKOHIYHICTh, HaaMipHa ekoHoMisi. Koken
BepOabHUI KOMIIOHEHTIB Ma€ CMHUCIIOBE HaBaHTa-
KEHHS W XapaKTepu3yeThCs TITMOOKOI0 3MICTOBHICTIO
[2, c. 79]. Croran i ¢dpa3a-BiITyHHS CKIIQIArOThCS 3
onHiel abo NEKiTbKOX eMOIIHHO 3apsyKeHux (pas,
K1 XapaKTepu3ylOThCsl TOBTOPIOBaHICTIO, 1 3a0e3-
MEYyIOTh 3araM’sITOBYBaHHS, BUKOPHCTOBYIOTHCS B
aTpaKTUBHIN, MHEMOHIYHIH, CYre€CTUBHIN Ta 1JICHTH-
¢ikanininii pynkuiax [10, c. 279].
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Mu MO’)keMO HMOBIPHO BIi3HATH OPEeH[ 338 TAKUMH
¢dpazamu-Bimnynnsamu: “Just Do It” (Nike), “Think
Different” (Apple), “Melt in your mouth, not in your
hands” (M&M's), “Don't leave home without it”
(American express), “The ultimate driving machine”
(BMW), “Because You're Worth It” (L’ Oréal Paris)
[12], “Good to the last drop” (Maxwell House).

J. CkHapeB CTBEpKye, IO CJIOTaH MOXHA
Ha3BaTH APYTUM IMEHEM OpeHIly, OCKUIbKH CJOTaH
9acTo 3’ ABJSETHCS TOPS 13 TpadiaHnM 3HAKOM BipMu
abo i mazBoro [10, c. 278]. IIpote e mosuttis (pasu-
BIJUTYHHSI, OCKIJIbKA CaMe BOHA YacTO € CKIIaHUKOM
BepOaIbHO-BI3yaJbHOTO JIOTOTUITY OpeHnmy. Yciia 3a
X. KadranmkneBuM MH BBaXKaeMo, L0 B Telle- Ta
paniopexiami (hpasza-BiIsIyHHS OTOTOKHIOETHCS 31 3BY-
KOBUM JIOTOTUTIOM, IO 3BYyYHUTh HANPHKIHI[ PEKIaMH
[4, c. 70]. OTxe, OCHOBHOIO BIAMIHHICTIO (pa3u-
BIJUTYHHSI BiJI CJIOraHa € Te, [0 BOHA CYMPOBOXKYE
(mpote 11e HEOOOB I3KOBO) Ha3BY OpeHy, BepOalibHO-
Bi3yaslbHI Ta 3BYKOBI JIOTOTHITN OpeHTY.

JlocniauBIIA  AHIJIOMOBHI OpeHIM KaBH, MU
MOXKEMO 3a3Ha4uWTH, IO (pa3a-BiIyHHS HE €
000B’I3KOBUM €JIeMEHTOM MOBH OpeHy. Hamu BusiB-
neHo, o jwuiie 43,63% (242 6perau 3 550) mocTiitHO
BUKOPHUCTOBYIOTH (ppasy-BiITyHHS.

®pa3u-BiJylyHHs. — 1€ KOPOTKI CaMOCTilHI
peUeHHSI, SIKi CKIIaJIAl0ThCs 13 CeMU 200 MEHIIE CIIiB.
VY mpoaHalizoBaHUX HAMHU TPUKIATAX MU BHSIBHIIH
(bpa3u-BiIIyHHS, SIKi MICTATH Bin nBoX: World coffee
(Copper moon), Everything matters (Paradox coffee
c0.), Always fresh (Tim Hortons) — 10 1eB’ AT KOMIIO-
HEHTIB: Roasting coffee in the heart of the Willamette
valley (Holderness coffee roasters), Have it your way
if your way is fast (Seattle’s best coffee). HaitGinpmri
TpyNH YTBOPIOIOTH TPUKOMIIOHEHTHi: A new world
(Neo), We know coffee (Matthew Algie) — ta dpasu,
o MicTsITh 4oTupu kKomnoneHTH: Coffee crafted
by Nature (Nevilles artisan coffee), Nothing comes
before coffee (McCafe), Direct from the plantation
(Hula daddy kona coffee).

VYenmin 3a A. Binep Mu moromkyemocs, mo (pasu-
BI[UTYHHS. MO)XHa TMOJUIMTH Ha TakKi THIU: iMne-
pamuseHi — MICTATh CIOHYKaHHS JI0 [ii, deckpun-
MU6HI — OIUCYIOTh TOCIYTH, TMPOAYKT abo OpeH;
cynepniamueni — TIO3UITIOHYIOTh KOMIIAHIIO SK Hak-
Kpamry y CBOill Karteropii; nposoxkamueHi — IaroTh
MIPHBIJ U pO3AyMiB 4acTo y popMi MUTAHHS; Crey-
¢hiuni — po3KpUBAIOTH KaTeropito OizHecy [17, c. 25].
Cepen nmocmijpkeHuXx Hamu (pa3-BiIJlyHb KaBOBUX
OpeHIiB HaWOIIbITYy TPYNy YTBOPIOIOTH JECKPHII-
tuBHI (50%), 32 HIMH 33 YHCETBHICTIO WAYTh iMIIe-
paruBHi (18%) i cynepnarusHi (14%), npoBoKaTHBHI
(11%) i cienmdivni (ume 7%).

Ivunepamueni Gpazu-BiIUTYHHS TOYMHAIOTHCS 3
JIECIIOBA B HAKa30BoMY crioco0i. Lli ¢pa3u no3naueHi
JICKCMYHUMH MapKepaMu, TAaKUMHU SIK JieciioBa drink,
taste, make, brew, stir, 0 MOTHBYIOTH JIO CIIOCOOY
BXXUBaHHA KaBU: Drink great coffee (49 parallel coffee
roasters), Taste and see (Mt. Whitney coffee roasters),
Make good coffee (Blue Mountains coffee), Choose.
Brew. Enjoy. (Keurig), Stir it up (Marley coffee),
love, like, enjoy, treat; BUCIIOBIIOIOTH CYT€CTIIO 010
OTpUMaHHS HACOJIONW BiJl BKMBAaHHS KaBu: Love life
with every cup (Amavida coffee roasters), Enjoy the
classic flavor (Fairland), Enjoy better coffee (Jacobs),
Treat yourself (Royal bean coffee). Takox uwacto
TPAIUISIOThCS JIieciioBa wake up, live, stay, siki crio-
HYKAIOTh, IMILTIIIATHO MOCHJIAIOYNCH HA MO3UTHUBHY
nito kaBu: Wake up with America’s coffee (Black rifle
coffee company), Drink up! Wake up! (Coffee bitch
slap), Live passionately (Dash coffee roasters), Stay
awake (Fucking strong coffee).

Heckpunmueni  ppa3u-BiluyHHST MICTATh CyO-
CTaHTHBHI JIGKCHYHI Mapkepu. bimpmricts ¢pas miel
IpynH TIO3HAYEeHI MapKepaMy HaJIe)KHOCTI JI0 KaBO-
Bol iHAYCTpii coffee, bean, cup, drop, flavor, batch:
Coffee as good as it gets (Crazy fresh), For those who
put coffee first (Eight o’clock coffee), From farm to
cup (Big island coffee roasters), Small batches. Good
vibes (Brothers coffee roasters), Good to the last
drop (Maxwell house), True to the bean (True coffee
roasters), Beans to an end (Blue state coffee), 4 world
of flavor in every_cup (Endicot coffee).

Jesiki neckpunTuBHI Qpa3u-BiUIyHHS MO3HAUCHI
JIeKCeMaMHu fresh, roast, brew: Fresh coffee delivered
to your home or business (Abby coffee), Freshly
roasted (Barrington coffee roasting company),
Roasting with Pride (Café Lusso), Guaranteed fresh
because we roast only to order (Noble coyote coffee
roasters), We proudly brew (Peet’s coffee). Takox
JI0 JICCKPUIITUBHUX MapKEpiB HaJIekKaTh JIOKATUBHI
JICKCUYHI OJIMHUII, SIKi MIO3HAYAIOTh MICIIE BUPOOHHU-
urBa: Roasted for Michigan and bevond (Craft and
Mason roasting co.), 4 taste of San Francisco (Hills
bros), New Orleans famous (French market coffee),
Ta YUCIIIBHUKH, SKi BKa3ylOTb Ha PiK BUPOOHMLITBA:
A roaster of distinction since 1979 (Boston’s best
coffee roasters), Established 1900. Seriously (Boyd’s
coffee), New Yorks coffee since 1932 (Chock full
o’nuts).

Cynepnamuena tpyna ¢pas-BilJlyHb IO3HaYeHA
a1’ EKTUBHUMH JICKCUYHUMH MapKepamu the best, the
strongest, the rarest, the finest, etc.. The strongest
caffeinated all natural coffee (Shock coffee), The best
part of waking up (Folgers), The world s finest coffee
(Camino coffee roasters), The worlds rarest coffee.
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Naturally refined by elephants (Black ivory coffee
company); Ta MapKepaMHu CYIEpJaTUBHOCTI extra,
insanely, too, ultimate, premium, super: Premium
coffee drinks anywhere you are (Black magic coffee),
Insanely good coffee (Crazy goat coffee co.), The
ultimate coffee experience (Di Bella coffee), Too
good not to share (Robert Harris coffee roaster), Extra
strong coffee (Wake the F. up), Super caffeinated
(Bomb coffee).

Ilposoxamueni GHpa3u MarOTh CIIOHYKATH J0 PO3-
IyMiB SIK Taki, M0 ToOyaoBaHi y ¢opmi iHTepora-
TUBHUX peUCHb: Is this the best coffee in the world?
(Difference coffee company), What’s that smell?
(Costa coffee), 1 kpeaTWBHI CTHJIICTHYHO HaBaH-
TaXEHI PEUYCHHS, IO BUKJIMKAIOTH 3aIliKaBICHICTh
abo 3auMBYBaHHS, Hanpukian: Most mornings aren't
exceptional. Your coffee can be (Oddly correct),
Honor first. Coffee second (Green beans coffee),
There’s a lot behind this coffee (Equal exchange),
Nothing comes before coffee (McCafe), America runs
on Dunkin (Dunkin Donuts), Oh yeah (David Lynch
coffee), Do not go gentle (Iron bean coftee).

Hailimenmy Tpymy kaBoBUX OpeHIIB (QOpPMYIOTh
cneyugiuni ¢pazu-Bianynus. Crnenudika mnossirae
B TOMY, III0 BOHU XapaKTEPHU3YIOTh CIIOCIO BEICHHS
KaBOBOTO Oi3HecCy, sIK, Hampukiai, Living cycling
culture (10 speed coffee) — xoMraHis moegHy€e 06XkKa-
PIOBAHHS KaBU 3 MPOAAXKOM BEJIOCHUTICTHOTO CIIOPS-
JokeHHs; Mystic monk coffee — real monk, real good
coffee (Mystic monk coffee) — kaBa, 1o BHpPOOIIS-
€ThCsI MOHaxaMu, abo Releasing the holy spark in
each bean (Roasting rabbi coffee) — xomnasis, sika
Opi€HTOBaHA Ha 1yIEHCHKY ayIUTOPIIO 1 CTBEPIKYE,
0 BUPOOJIsie «KOWIEpHY» KaBy. Where coffee meets
science (Function coffee lab) — minkpecnroe Hayko-
BUW MiIXil 1O KaBU B Wid naboparopii; Contact
coffee. Passionate about coffee and fitness (Contact
coffee co.) — kaBoBa KOMITaHis, IO 3aCHOBaHa Bili-
CHKOBHMH BeTepaHaMU W TIOE€JHYE KaBOBHUH Oi3HeC
31 cmoptuBHUM 3anoM, Drink coffee. Save animals
(Brewing good coffee company), You drink coffee,
we _plant trees (Tiny footprint coffee) — i kommnanii
BUCTYIAIOTh 33 3aXMCT HABKOJIMIIHBOTO CEPEIOBHIIIA,
abo Buy coffee, feed the world (Javesca) — kommaHis,
sKa TIepepaxoBye€ YACTKy NMPHOYTKYy Ha OOpOTHOYy 3
TOJIOJIOM.

Jlis BU3HAYCHHSI JIIHTBICTHYHUX XapaKTEPUCTUK
(bpaz-BiwyHb Mu mpoBesu (POHOIOTIUHUMN 1 ceMaH-
THYHUN aHami3M. SIK BiZioMO, (POHETHYHI IHCTpY-
MEHTH 3[IaTHI 31MCHIOBAaTH MHEMOHIYHHNA ePeKT Ha
MOTEHIIMHUX CIIOKMBadiB. 3a Pe3yJIbTaTOM aHalli3y
MOYKHa CTBEp/KYBATH, 110 OCHOBHA Maca KaBOBHX
OpeHIIiB HEaKTHBHO BHKOPHCTOBYE iX Yy CBOili MOBI.
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Haii0inpm mommpeHuMu BUSBUIIMCS pumd, pPUumm,
animepayis, ACOHAHC | KOHCOHAHC.

Puma € 3acoboMm Kpamioro 3amam’sSTOBYBaHHS,
OCKITBKM BOHA PE30HYE y CBIOMOCTI PEIMITIEHTIB.
Kpim Toro, ¢pyHKITiS puMHE B Taciax i (ppazax-BimTyH-
HSIX TIOJISITa€ B TOMY, 00 y KpeaTuBHUI crociO mepe-
nasaty pocty iHdopmairo [16, c. 111]. Otxe, puma
K (POHETHYHHUH THCTPYMEHT BUKOPHCTaHA JIHMIIC B
’sITH BUIIaJKaX, a came: Put some shuffle in your
hustle (Shuffle bean coffee), Best roast on the West
coast (Long beach coffee roasters), Craft roasted
beans. Ethical means (Noble coyote coffee roasters).

Haity>xuBanimmii poHEeTHYHUI iHCTPYMEHT, SIKUit
MU BUSIBUJIM B IIpOaHallizoBaHoMy Matepiaii (24 npu-
Knammn), — ue pumm. Cinyxadi CpuiMaroTh pUTM Ha
ITiJICBIIOMOMY PiBHI, HE TOMI4al04H Horo. Y Takui
cnoci® BiH poOUTH Tacia maM’ ITHUMH, TTOBTOPIOBa-
HUMH peueHHsAMH [13, c. 145]. V dpazax-BiuryHHIX
PUTM BHKOPHCTOBYETHCSI 3 aTPaKTUBHOIO METOIO,
Hanpuknan: Skillfully roasted. Artfully blended
(Velton’s coffee roasting company), Live your
passion. Love your coffee (Christopher bean coffee),
Alaskan made. Santa approved (North Pole coffee
roasting company), Easy drinking coffee for hard
working people (Fire dept. coffee), Fairly traded.
Locally roasted. Originally grown (Jail breaker coffee
roastery), etc.

Mu TakoX IOMITH TEHJCHIIO 10 (OpMyBaHHS
@pazeonoziunux oOuHuyb y MOBI KaBOBUX OpEHIIB,
SIK1 YTBOPEH1 3 BAKOPUCTAHHAM (POHETUUHUX 1HCTPY-
MEHTIB (pumm, aconanc ma arimepayis). Mu MoXeMo
CTBEPIUKYBATH, IO Yy (pa3zax-BiTYHHSIX KaBOBHX
OpeHIIB Half9acTiIIe BYKUBAECTHCSI CITOTYICHHS One ...
at a time (OIWH ... 3a pa3), AK€ B TIOE€THAHHI 3 MapKe-
pamu KaBu cup, bean HaOyBae 3HaYeHHS «(DiiKaHKa
3a (inikaHKoIO» ab0 «3epHO 3a 3epHOM»: Taste the
world one cup at a time (Brew brothers coffee), One
cup at a time (Philz coffee), Making a difference one
cup at a time (Fresh cup of hope), 7o help humanity
flourish one bean at a time (Holy Schmidt coffee co.).
Ha namry nymky, Taki ¢ppa3eonoriuai oxuHHILI OKIJIU-
KaHl MiIKpEecIUTH 3HAYCHHS MEBHOTO OpEeHIY KaBH
B XKHUTTI CYCIUIbCTBA, a X (OHETHYHE 3a0apBICHHS
CTBOPIOE aTPAKTUBHUN | MHEMOHIYHNHN e(eKTH.

Animepayin — 1ie ¢irypa MOBH, sIKa CIHPAETHCS
Ha IOBTOPEHHS! INPHUIOJIOCHUX 3BYKIB Ha IOYATKY
ciiB a0 B HaroJomeHux ckianax. [Ipuifom asite-
pauii BHUKOPHCTOBYETHCS IJISi CTBOPEHHS IEBHOTO
EMOIIIHHOTO TOHY, IO BIJIOBIJAa€ 3MICTY BHCIIOB-
JIEHHS, a TaKOK € JI€BUM 3aco00M BHpPa3HOCTI U
oOpa3HocCTi. AjiTepalist 3a7a€ IEBHUH PUTM ITOBiI0-
MJICHHIO, HaJa€ HOMY 3BYYHOCTI, moJermye Gpopmy
nojayi iHdopmarlii i Joromarae JOCSATTH HEBUMY-
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LIEHOT0 3amaM’ ATOBYBaHHs ajpecaroM [6, c. 51-52].
Lle MokHa criocTepirati B TaKuX NpHUKIanax: Better
coffee. Better for you (Tieman’s fusion coffee), Right
roast. Right taste (Jeremiah’s pick coffee), Know your
beans. Know your coffee. Know your roaster (Bloom
coffee roasters), Bravely brewing in the suburbs
(Insomnia coffee co.), etc. [loBTopeHHs epIINX MPH-
TOJIOCHUX 3BYKIB y cJIOBaX poOUTh iH(OpMaLio Ipu-
BaOJIMBOIO IS ajpecara.

Ha Bigminy Bim MOSTHYHOI, ajliTeparis B raciax
4acTo BIATBOPIOETHCS Ha (DOHI HECXOKICTh Y CMHUCIHI,
i TOMY DPELUITIEHT Kpalle CIpuiMae TaKuid KOHTp-
act: Come for coffee, stay for the company (Tried and
true coffee co.), Good coffee and companions (Little
wolf coffee), Coffee. Community. Compassion (Old
town roasting), Beans delivered by bus (Back porch
coffee), etc.

Hamu Takox BUSIBICHI NPUKJIAAW BUKOPHCTAHHS
aconancy 'y (Gpa3ax-Bi[UIyHHSX KaBOBHX OpEHIB.
AcoHaHC — 1€ TaK 3BaHa «pUMa TOJIOCHHUXY, IO
CKJIQ/IA€THCS 3 TIOBTOPEHHS MOIOHNX TOJIOCHUX 3BY-
KiB, SIK TIPaBWJIO, OJIM3BKHUX ONWH JI0 OIHOTO, OO
JOCSTTH  0ocoONMuBUi  edekT eB(pOoHil (COMOIKOCTI
3ByKy) [14, c. 58]. AcoHaHC PiIKO TpaIUIIETHCS B
raciax, i Horo 1ocuTh BaXKko izenTudikyBaru. OTxe,
MU MOYKEMO CTBEpKYBaTH JIMIIIE TIPO I’ SITh BUMA[-
KiB BUKOPHUCTAHHSI aCOHAHCY, HaNpuKian: Escape the
daily grind (Gloria Jean’s coffee), Tailor made coffee,
expressly for you (Bespoken coffee roasters), Too
good not to share (Robert Harris coffee roaster).

Konconanc — poHeTnuHUi cnocio, sKuil TOCUTH
€ piIKO BXKMBaHHM, 1IeHTH(IKOBAaHUH HAMHU B TOE]-
HaHHI 3 PUTMOM JIMIIIEé B YOTHPHOX BUMaAKax. Ha
Hally OyMKy, Ie Taki (pasu-BimmyHHsa, sk Taste
it. Feel it (Ethical bean coffee), Tastes good, does
good (Groundwork), When I sip, you sip, we sip
(Happenstance), Their hands. Our hands. Your hands
(Portola coffee roasters).

Bumiesranani (OHETHUYHI IHCTPYMEHTH: ajime-
payisa, AcOHAHC | KOHCOHAHC — BHUKOHYIOTH (DyHK-
it0 3aXOIUIeHHs yBaru (attention-grabbing). Bonn
JIAIOTh 3MOTY JIETKO 3amaM’sTOBYBaTW BepOaTbHHUN
CKJIaJHUK MOBH OpeHAy Ta HaAaloTh GpazaM YiTKOTO
putMy. KpiM Toro, 1i iHCTpyMEHTH J0AaI0Th PEYCH-
HSIM eM(aTHYHOTO CMUCIIOBOTO HABAHTAKECHHSI.

BaxnuBuii YMHHHK, IO BIUIUBA€ Ha S(PEKTUB-
HICTh (ppa3u-BiANYHHS K OpeHA-TIOBIJOMIICHHS, —
1e ii eMoIiitHe CTUITICTUYHE 3a0apBICHHS, 30KpeMa,
Ha JIEKCMKO-CeMaHTHYHOMY piBHi. KoHoraruBHe
3HAa4YeHHS CIiB Jy’KE BaKJMBE B MOBi OpeHny, i
e HeoOXiJIHO BPaxoBYBaTH, OCKIJIbKH PUTOPHYHI
IHCTpyMeHTH a0o ¢irypu MOBH BHUKOPHCTOBY-
I0THCS, OO TIepeaTH TIeBHE 3HAYCHHS B €MO-

LHIHO-KPEaTUBHUM CMOCIO 1 JOCATTA 0COOIMBOTO
edexry.

BinbiricTs kaBOBUX OpeHIB BUKOPUCTOBYE HEW-
TpaJIbHy JIEKCUKY y CBOili MOBi. [IpoTe nesxi Opennn
30epiraroTh CBiii KpeaTHBHO-EMOIIOHATBLHUN CTHIID,
OCKIIBKH BUOIp CTHIIICTUYHHX MPHUHOMIB 3yMOBIIE-
HUI 0COOJIMBICTIO aynWTOpii CIOXMBaUiB, A0 SKUX
aresroTh Li OpeHIu. AHANIZYIOUN (pa3u-BiTYHHS
OpeH/IIB KaBU, MU BHUSBWIH, 1110 juiie 16,6% (42 3
242) 3amyduiau Taki CTHIICTUYHI IPUHOMH, K nep-
couighixayis, memadghopa, einepbona ma Karamoyp.
Takox 1mMoOKa30BO, IO HAWOIIBIIE iX BUKOPUCTAHO B
JECKpUNTUBHUX (hpa3ax-Bi[UIyHHSAX 1 BOHHM BiJCYTHI
B CyNEpJaTMBHUX (XO4a TyT MOXKHA CTBEPIKYBAaTH,
o BCi cyrnepriaTuBHI (ppasu-BiuIyHHsT 1MOOYJ0BaHI
Ha BHUKOPHUCTAaHHI TAaKOTO CTHJIICTHYHOTO TMPHUHOMY,
SIK enimem).

Iepconigixayia — ue yocobneHHs abo BTi-
JIGHHS TeBHOI sikocTi abo abcrpakuii; 3apaxy-
BaHHS JIIOJICHKUX SKOCTEH 10 HEXHWBUX IMPEIMETIB
[14, c. 529-530]. Takuii CTUIICTUYHHUIA TPUHOM €
IiKaBUM, TIPOTE BiH HEYACTO BHUKOPHCTOBYETHCS Y
(pazax-BiuryHHsx OpenniB kaBu. [lepconidikoBa-
HUHM 00’€KT HAAIISETHCS JTIOACHKUMHU SKOCTSIMH, IO
poOHTH #oro OBl 1IKaBUM, OUIBII MPUBAOIMBUM
i ONMM3BKUM TOTEHIITHOMY CIIOKMBa4eBi. Y TaKHi
croci0 perumienT Kpaiie crpuiiMae mepcoHigikona-
HUH 00 €KT 1 j1ermre 3anam’aToBye (hpa3y abo cioras,
OCKITBKH OpeHy abo peKIaMOBaHUN MPOAYKT Tepe-
TBOPIOETHCS Ha IIOCH PEaJIbHE.

OTxe, cepex npoaHami3oBaHuX (pa3-BiTyHb
MU BUSBUJIM TaKi TEHCHIIII: y OIIBIIOCTI MpUKa-
IiB TepcoHi(ikoBaHUM 00’€KTOM € KaBa (coffee)
K Hamid, 10 HaIUIEHUH JIOACHKUMH SKOCTSIMU:
Beautiful coffees from the city of destiny (Bluebeard
coffee roasters), Coffee with character (Grumpy mule
coffee), Coffee with a conscience (Red rooster coffee
roasters), Coffee with heart (Just love coffee), Coffee
with _a splash of kindness (Greater goods coffee
roasters), Ta peleBaHTHUH 10 KaBH 00 €KT dYalika
(cup), mo HiOUTO BUKOHYE TEeBHI 1ii: One cup invites
another (Barronet coffee roasters), Where one cup
leads to another (Cup to cup coffee roasters).

Haifuacrimme BUKOpHCTAaHUI CTHIIICTHYHUN TpH-
oM y ¢dpa3ax-BiITyHHSIX — IIe Memagopa, sKa sBIse
CO0OK IMIUTIIUTHE TIOPIBHSHHS, CIPHSE €CTETHUIl
OpEeHI-TIOBIIOMJICHHS Ta MiJIKPECIIOE TOIOBHY 1/€10,
OIKCYIOYU OJIMH 00 €KT 13 momnisay iHmoro. Mera-
¢dopa € UiHHUM JITHTBICTUYHUM 1HCTPYMEHTOM MOBH
OpeHIy, OCKUTBKH IPHUITyCKAE€ TMPaBUIBHI EMOIIiHHI
acomiarnii 3 nmpoaykrom [15, c. 182]. Hanpuknan, y
Takux ¢pasax, sik Happiness is brewing (Coffee bean
direct), Passion in a cup (Lacas coffee co.), xaBa
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MOPIBHIOETHCS 3 TOUYTTSIMH, 1110 LICH HaIliil BUKIIUKAE;
The flavor of Europe in_every cup (Melitta), 4 story in
every cu. (Arrowhead coffee company) — ¢ini>xanka
KaBM IMIUTIIIUTHO O3HAYa€ MEBHI SBUIIA, aCOLIOBaHI
3 KaBoto. Takok IMiKaBUMH TPUKIIATaMU € MeTapopu
y ¢pazax-Bianynusx: Alascan made. Santa approved
(North Pole coffee roasting company) ta America
runs_on_Dunkin (Dunkin’ Donuts), siki B Tymopuc-
TUYHUH c110ci0 PO3KPUBAIOTH 1 MIIKPITUTIOIOTH HA3BY
Openmy.

Takok MM BUABHIM YOTHUPU HPUKIATN BHUKO-
pUCTaHHS 2inepOoau B KaBOBHX (ppa3ax-BiATyHHSX.
lmep6omna — ne ¢irypa MoBH, sika MICTUThH mepe-
OlNpIIEHHST JUIsi CTBOpEHHs akueHty [14, c. 346].
Y MoBi Openy rinepooina Moxe OyTH BUKOPHCTaHA 3
TYMOpPOM, Halpukiam, sik We eat coffee for breakfast
(Coffee supreme) — BKHMBaHHSA KaBU TEepPEOUTBIIIEHO
OINUCYETHCS K CIIOXKHMBAHHS DKI JUId iCHYBaHHS, a
HE HaIoIo ISl 33J10BOJICHHS. Tpu OpeHan 3 MoXMy-
POI0 il JOCUTh HEKJIACHYHOK KAaBOBOIO 1HIMBITyaslb-
HICTIO BUKOPHCTAJH TiNepOoy y CBOIX BepOaIbHUX
SIpITMKaX caMe 3 TaKOI0 MeTor0: So powerful. It'’s a sin
(Devil Mountain coffee co.), Coffee to wake the dead
(Burial grounds coffee co.), Coffee to die for (Deadly
grounds coffee), moOU MiIKPECIUTH MIIHICTh KaBH,
HATIO0 HAJIAI0ThCSI HAIMIPHI, HABITh MICTUYHI SIKOCTI.

Ille omuH SICKpaBUW CTWIICTUIHUN MPUHAOM —
Kanambyp — ineHTuiKOBaHUN HaAMU JIUIIE B YOTH-
proX BUmNaakax. Sk Bigomo, kamamOyp — me (dirypa
MOBH, 10 0a3y€ThCsl HA TPi CiB, KA 4aCTO € TyMO-
puUcTUYHO HaBaHTaxkeHow [14, c. 572]. Orxe,
KanmaMOypH, 110 TPYHTYIOThCS Ha IOJIiceMii, BUSIB-
nmeHi y dpasax: Escape the daily grind (Gloria
Jean’s coffee), Get your grind on (Brew Ya! coffee
company), JekceMa “grind”, Mo B KaBOBiH iHIY-
CTpii 03HAUAE «MOJOTH», KIIOMET», Y Ppazax yxKu-
BA€ThCS B 3HAYCHHI «HYyObra», «pyTuHay. Lle cTBo-
PIO€ aTPaKTHUBHUIN TYMOPUCTHYHHUHN ePekT. Not just
a cup, but a just cup (Thanksgiving coffee) — nek-
cema “‘just” 3’SIBISE€TbCS Y JBOX 3HAUEHHSX BOJHO-
vac: “just a cup” — «npocto QinikaHKa» Ta “a just
cup” — «cupaBeanuBa Qinikankay. Takuil nmpuiiom
CTBOPIOE HECIOJIBaHUH MHEMOHIYHUH e(eKT Ha
penumienTiB. e omun xamamOyp How you bean
man! (Texas coffee traders) moOymoBaHUil HA OMO-
Himii. Jlekcema “bean” — kaBOBe 3epHO (KaBOBUU
010) — € omoHiMOM ‘“‘been” — TpeTbOi opMH JTi€c-
noBa “be”, sika BXOAMTH N0 KoHCTpyKwii. Lle mika-
BUH TYMOPHUCTHUYHHH NPHIOM, MPOTE OOMEKEHUH,
AKILO HEMA€E Bi3yalbHO-TpadiqHOTO MiATBEPAKEHHS
1i€ei ppa3u-BiITyHHS.

Ha nymky excriepris, ¢hpa3a-BiIayHHS MMOB’s3aHa
3 Ha3BOIO OpEeHAy Ta WOTO JOTOTHIIOM. 3a pe3yIibTa-

134 | Tom 30 (69) N2 24.12019

TaMu ToCIiuKeHHs, 13,6% — e hpa3u-BiaayHHs, 0
MICTATh EKCIUIIUMTHI W IMIUIIIUTHI HDOCHJIAHHSA Ha
Ha3By OpeHay. BukopucTaHHs Ha3BH ITiJICHIIOE MHE-
MOHIYHUI e(deKT BepOATBLHOTO SIPIUKA Ta YTBOPIOE
MTOIBIMHUI CyreCTHBHHM BIUINB, OCKIJIBLKH BilOyBa-
€THCS TIPsIMa KOPEJIAIis (pa3u 3 Ha3BOWO OpeHIy Ta
Ha3BU 3 IPUITYLICHHSAMH 100 SKOCTEH MPOAYKTY, Ki
BUCIIOBIIeH] Y (hpa3i-BimtyHHi. [Ipore nuire TpetuHa
nux (hpa3 MiCTUTh Ha3By, TOOTO ii JTlekcuuHy i (oHe-
THuHy dopMmu, Sk, Hanpukian, Live hyvgge (Hygge
coffee co), Mystic monk coffee — real monk, real good
coffee (Mystic monk coftee), It all starts with Nescafe
(Nescafe), America runs on Dunkin (Dunkin donuts),
Jo coffee perfected (Jo coffee) Tomo.

BinbiricTe ¢pa3 MIiCTATh IMILTIIATHI TIOCHIIAHHS
Ha Ha3BH OpEHIY, BUKOPHUCTOBYIOYHN KPEaTHUBHI JIIHT-
BictnuHi npuitomu: Fly high. Build home (Cageless
bird), Do not go gentle (Iron bean coffee) — ppa3za-pin-
JYHHS pO3KpUBAE cMUCI Ha3BW; Pedaling the perfect
roast (Bicycle coffee), Drink deeply (Wells coffee
co), Leave the_herd behind (Black sheep coffee), So
powerful. It'’s a sin (Devil mountain coffee co) — mera-
(hopuuHMIT 3B’ 130K 13 HA3BOIO, YTBOPEHHMIA 13 IOTIOMO-
rOI0 BUKOPUCTAHHS CJIiB 3 HA3BOIO CMHUCIIOBOTO IMOJIS
(bicycle — pedaling, wells — deeply, sheep — herd, devil
-sin); Make a break for it (Jailhouse coffee), Wake
up and kick ass (Kicking horse coffee) — mikaBuit
CYMOPUCTHUYHUN NPUHOM, BUKOPUCTAHUM AJI1 YTBO-
PEeHHS SIK Ha3BH, TaK 1 Ppa3u-BiUTyHHSI, IO YTBOPIOE
3B’SI30K MK TUMH BepOasibHuMU eniemeHTamu; Coffee
to wake the dead (Burial grounds coffee), Coffee to
die for (Deadly grounds coffee) — Haspa it (hpasa Bij-
JIYHHSI JIONIOBHIOIOTH OJIHA OJ(HY, JOTPUMYIOUUCH TaK
3BaHOTO “‘creepy” (MOTOPOIIHOTO) CTHITIO.

OcHOBHa BiMIHHICTh (ppa3u-BiIITyHHS BiJ CIIO-
rany — Te, 1[0 BOHa MOXe OyTH BepOalbHOIO YacTH-
HOIO JIOTOTHITY T4, Ha BIJIMIHY BiJl Ha3BH, MOJAETHCS
MaJICHBKUM MIPUPTOM. TaKy TEHACHIII0 MU BUSIBHIH
y 24% ¢paz Openmis.
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Hanpuknaa, norotun Openay xaBu Bespoken coffee
roasters. Slk Mu Oaummo, Qpasa-BimtyHas Tailor
made coffee € 4YaCTHUHOI BepOaIbHO-BI3yaJbHOTO
JIOTOTHITY, HalTMCaHa HEBEJIMKUMH JIITepaMu, HIOUTO
BHIIIUTHAMHU, 110 BimoOpaxkae crienndixy OpeHmy.

O®paza-BiyynHss Make a break for it Opennmy
Jailhouse coffee opraniuHO IONOBHIOE JIOTOTHII B
nepe/ae ipoOHIYHy KOHIETIIIFO [IbOTO OPEH/TY.

Jlorotun 6penn xaBu Brewing good coffee company
MICTHTh yCi €JIEMEHTH y CBOEMY JIOTOTHIII: Has3BY,
bpazy-Bimnyuns Drink coffee, save animals 1 cum-
BOJI, SIKI pa3oM CTBOPIOIOTH IEPEKOHJIMBE ITOBIJIO-
MJICHHS TSI CBOIX PEITUTIIEHTIB.

Sk moKka3yloTh HaBelleHI MpHKIagH, (pa3a-Bija-
JMYHHS B CKJaJli BepOalbHO-Bi3yaJbHOTO JIOTOTHUITY
371aTHa HaWOUIbII e(DEeKTUBHO BIUIMHYTH Ha CIIOXKH-
Baya JUIs 3aram’ITOBYBaHHsI Ta epexoHaHHs. [Ipote
(pa3u-BiIIyHHSI MalOTh MEHIIMI TEPMiH ICHYBaHHS,
HDK jorotumnu. [lomiOHO M0 peKIaMHMX KaMTaHiH,
BOHH YyTJIMBI IO pHHKOBHX BITHOCHH i 3MiH CITOCOOY
JKHUTTS. 31 CBOEIO OMAHIIMBOIO MPOCTOTOIO, (hpa3u He
€ JOBUTPHUMHU. BOHU € pe3yabTaroM iHTEHCHUBHOTO
CTpaTerivyHoro i TBopyoro mnpouecy [17, c. 24].

Crioran — y Teopii Ta MPaKTHUIll PEKIaMU I1e 3aro-
JIOBOK PEKJIAMHOTO TTOCIaHHs. Bim 3BU9aifHOTO 3aro-

JIOBKAa BiH BiJPI3HIETHCS TiJBHUIICHUM EMOIIHHUM
HAaBaHTAXKEHHSIM, HACHYCHICTIO, CWJIBHUM TiATEK-
CTOM, IO 3aKJIHMKA€E JI0 BCTYIy B KOHTAKT i3 BUPOO-
HUKOM IIbOTO TOBAapy YW IIOKYIIKA TOBapy IHIH-
BimyanmpHOTO Tpu3HaueHHs [5, c. 305]. Ha mymky
1O. BepHazchKkoi, cliioran MoYKHa Ha3BaTH PEKIAMHOIO
¢dopmynoro ¢GipMu, pekiiaMHOI KammaHii abo ToBapy
[1, c. 6]. Ycuin 3a [. Mopo3oBoro Mu 00pain BU3HA-
YEHHSI CJIOTaHa SIK KOPOTKOTO CaMOCTIHHOTO peKiIaM-
HOTO ITOBITOMJICHHS, III0 MOYKE iCHYBaTH 130JIbOBAaHO
BiJl IHIIMX PEKIAMHUX TPOMAYKTIB 1 SBISE COOOIO
3TOPHYTHUH 3MICT peKiIaMHOi KamriaHii [7, ¢. 92].

Ha Binminy Big ¢pasu-BimryHHs, cJIoraH dyacTime
BHKOPUCTOBYETLCSI B MOBI OpEHJIy — Y MaiiKe IMoJIo-
BUHI AociipkeHux OpeHnaiB kaBu (49,5%). 3aszHa-
qeHUH (AKT 3yMOBICHHUN YAaCTUM BHKOPHUCTAHHSIM
ciorana sk (hypa3u-BiTyHHS, TIO € ITiITBEPHKSHHIM
TEHJICHIIIT 10 MiHiMi3alii BepOaJbHOTO HATIOBHEHHS
Cy4acHHUX peKIaMHUX TeKCTiB [8§, c. 70].

BincyThicTh ciiorana ta ¢pa3u-BiATyHHs Xapak-
TepHA JUIsI CyYaCHUX BIHOCHO MOJIONMX OpeHIIiB
KaBH, IO 3aBOHOBYIOTH IUJIOBUN PHHOK, TOMi SK
IIMPOKE BHUKOPUCTAHHS CJOTaHa SK MapKEeTHHTO-
BOrO iHCTpPYMEHTa BIUIMBY IMOMI4€HO came Y Bifo-
Mux Openai. s anani3y cioraHiB Mu oOpaiy Taki
BizoMi Opennu, sik Black rifle coffee, Dunkin donuts,
Eight o’clock coffee, Folgers, McCafe, Maxwell
house, Starbucks (USA), Costa coffee (UK), Tchibo
(Germany), Tim Hortons (Canada), Lavazza, Illy
(Italy), Nescafe (Switzerland).

BesnocepenHiii BIUIMB CJIOTaHa Ha CIIOXKMBayda
[OJISITA€ B TOMY, IO BiH IMILTIIIUTHO CIIOHYKA€ J0
MOKYTIKA W yKa3y€e Ha MepeBard TOBapy YH MOCIYTH
[3, c. 121]. Crnoramm BUKOPHUCTOBYIOTH CTHJIiC-
TUYHO HABAaHTAKEHY MOBY, SIKa Ma€ Ha METi 3MIHUTH
OakaHHs, TyMKU 1 cTaBieHHs myOniku. CTUIICTHYHO
HaBaHTaXXEHI CIoBa Ta ()pa3u 3aBXKJIU MAIOTh CHJIb-
HUW eMOUIWHUHI MIATEKCT 1 KOHOTalio: Awaken the
senses (Tchibo); Your cup of inspiration (Nescafe);
It’s uncanny (Folgers); The heavenly coffee (Chock
full o’nuts); It's a new morning. Brew some good,
Your sweet new getaway is just a sip away (Maxwell
house); Passion, perfectly poured (Costa coffee),
Every cup tells a story (Tim Hortons), Espress yourself
(Lavazza). EMOIIHO HACHYYIOYH PEKIAMHHM CIIO-
raH, CTHJIICTHYHI TPUHOMH i IBUIIYFOTh eKOHOMIYHY
edexkTuBHICTH MOBioMiIeHH [11, c. 129-130].

Crnoran Mae B KpEaTUBHO-GMOIliHMI CIIOCIO
nepesaTd  OCOOIMBOCTI TPOAYKTY B MEPEKi IMOJi-
OHUX MPOTYKTIB KOMITaHii. BimoMuii aMepuKaHCHKII
OpeHn Starbucks, sxuii, K MU BXe 3a3Hadad, HE
BHKOPHUCTOBY€E (Dpa3y-BiUTyHHs, CTBOPUB iMIiepa-
TUBHI, IPOBOKATHBHI Ta JISCKPUIITHBHI CJIOTaHU JJIs
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pi3HUX nponyktiB: Starbucks Double Shot. Bring
on the day (Starbucks Double Shot), Work can wait
(Starbucks Frappuccino), Great coffee now has its
own currency (Starbucks Payment Card).

Bpurancekuii Openn Costa Coffee Takox po3poOHB
CIIOTaHM YISl PI3HUX PEKJIAMHHUX KaMIIaHii, e mepe-
BaKHO CyTIepNIaTHBHI croranu: Extra feel good in every
cup (Costa light), The ultimate handcrafied coffee, Come
in to Costa for the perfect coffee — Ta imneparusHi: Try it
today, love it forever (Costa flat white).

Haiibimpme  cioraniB ~ po3poOieHO — OpeHIoM
Nescafe nnst pisHUX TPOAYKTIB. binmblicTs mux ciio-
TaHIB JIECKPUIITUBHI, TaKi, M0 XapaKTePH3yHOTh IPO-
nykt: Short, dark & intense (Nescafe Espresso), Great
Cappuccino just came home (Nescate Cappuccino), For
people who truly, madly, deeply love coffee (Nescafe
Alta Rica coffee); mpoBokaruBHi, Taki, 0 3MYIIYIOTh
3MYLIYIOTh 3aMUCIUTUCS: Every moment has its flavor
(Nescafe Taster's Choice coffee), Great ideas come from
great coffee (Nescafe, instant coffee brand).

CrnoraH € HOCIEM YHIKaJIbHOI TOPTOBOI MPOTO3H-
IIii — OCHOBHOI CITOKHBYUOI TIEpEeBarm TOBapy Iepen
KOHKYypEHTaMH, TOTO, IO BiIpi3HsE€ HOTO Bij iHIINX
OpeH/IIB aHAJIOTIYHOTO TOBAapy B O4YaxX CIIOXKHMBaya

DRINK BLACK COFFEE

SHOOT BLACK RIFLES

I0Th 10 IpUA0aHHs TOBapy, a i 30epiratoTh CTHIb 1
TepenaroTh KOHIENIIit0 KoMitanii: Drink black coffee,

[7, c. 9]. V pa3zi pexinamu kaBu 0e3 kodeiny, OpeHau
MAKPECITIOITh caMe 110 KicTh: We serve decaf if you
are rude (Starbucks), Live life to the full, the half and
the decaf (Nescafe). OCKITbKH CIIOTaHU € 3HAPSAIIM
KOHKYpEHLii, CyepHULTBO ABOX OpeHIiB Starbucks
(USA) ta Costa coffee (UK) BinoOpakeHO B CIIOTaHi:
Sorry, Starbucks, the people have voted Costa (Costa).

shoot black rifles; Get out there and fuel your day;
Coffee or die.

BucnoBku i mpomnosuuii. Ilposenenuii ananis
MOBHOTO Marepiajy JaB 3MOTY IiJICyMyBaTH, 110 CJIO-
raH € 3MIHHAM BepOaJIbHUM CKJIaJHUKOM PEKJIaMHOTO
TMCKYpCY ¥ peKIIaMHUX TEKCTiB, Tomi K (hpas3a-Bif-
JIyHHS — I1e BepOasibHa KOHCTaHTa MOBU OpEH/Ty B YCiX

KOMYHIKaTHBHUX CHTYyallisix Ta eneMeHT (pakyrbra-
TUBHHUH) BepOaJIbHO-Bi3yaIbHOT'O JIOTOTUILY OpeHTY.

Bbpenn xaBu Black rifle coffee co po3pobus cio-
TaHH, SKi He TIPOCTO MPUBAOIIOIOTH yBary i MOTHBY-
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OCOBEHHOCTHU ®YHKIIUOHUPOBAHUS CJIOTAHA U 9XO-®PA3bI
(HA ITIPUMEPE BPEHA0OB KO®E)

B cmamve usnoocenvl pezynibmamel aHAIU3a Clo2ana U 3Xo-ppaswvl. [lansl ux onpeoeieHus, ucmopus
uccne0o8anull 8 MUHSBUCMUKE U 0COOEHHOCMU UCNONb308aHUA. [Ipo6eden CpasHUMENbHbI AHAIU3 CLO2AHO8 U
axo-ppas, onucanwvl ux munsvl. OnpeoeneHwvl TUH2BUCUYECKIUE XAPAKMEPUCMUKU U CIMUAUCIUYECKUe UHCDY-
MeHmbl 8 hopmMuposanuu cio2anos u 3xo-gpasz. llpuseoenvl npumepsvi KOHBepeeHYUU 8ePOATbHBIX U U3YATb-
HbIX 2JIeMEHMO8 8 CILO2AHAX U 3X0-(Dpa3ax.

Kniouesvie cnosa: openo, s3vix Openoa, eepoarbhas atl0enmuKd, clo2at, 32X0-ppasa, 1uHeeUucmuiecKue
UHCMPYMEHMbL.

FEATURES OF SLOGAN AND TAGLINE FUNCTIONING (COFFEE BRANDS
AS A CASE STUDY)

The article presents the results of the analysis of slogan and tagline. The author gives definitions, history of
linguistic research, and features of their use. A comparative analysis of slogans and taglines is used, and their
types are described. Linguistic characteristics and stylistic tools used to form slogans and taglines are con-
sidered. Examples of successful convergence of verbal and visual elements in slogans and taglines are drawn.

Key words: brand, brand language, verbal identity, slogan, echo phrase, linguistic tools.
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